Price Your Products to Sell:

A Grower=Retailer’s
Perspective

Presenter: Mark Adams
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Mission Statement









Costs
Customers

Competition



Know your product

Know your customers/
potential customers



Why would somebody
come to my store?



Location,
Service,
Quality,
Selection,
Price
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Price
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Pricing
Strategies









Cost-Plus






Market-
Based
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Value
Pricing












Dynamic
Pricing
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Psychological
Pricing



"AS ADVERTISED

Adams Own * 160z Package

Premium
Smoked Bacon
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if the price tag on a Cosico item contains an asterisk, it means the ite
very low. (Justin sullivan/Getty Images / Getty Images)

Quinlan also joined in on the conversation to share another trick regarding special pricing.

ne | see the pecial pricing | always check retail price online’ he noted.



High-Low
Pricing
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Penetration pricing
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Drip Pricing
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Known

Value






Cost of
Production



Fixed Costs



Fixed cost of production:
Total expenses from S 2,642,714
tax form




Variable Costs



Variable Cost for Poinsettias:
Cutting S .84




Fixed Cost =S1.68
Variable Cost = S53.46
Total Cost =S55.14

Cost of growing nothing = - 51.68



Does local matter









FARMSTAND

FRESH
HICKEN
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SAFE HANDLING INSTRUCTIONS
THIS PRODULT VIAS PREPARED FROM INSPECTED AND PASSED MEAT AHD
JORPOULTRY. 8NME F 00D PRODICTS HAY CONTAIN BACTERIA THAT
T ED OR CODKED 11
PROPERLY. FOR YOUR PROTECTION, FOLLOW THESE SAF £ HANDL NG
I0NS. |
KEEP MEAT AND POULTRY S£PARATE F oy
[C3] KEEP REFRIGERATED OTHER FO0DS. WASH WIRKING SUR.
OR FROZEN. THAWY IN FACES {annLunlns CUTTING RNARDS).
REFRIGERATOR DR UTENS| %un HANDS AFTER TOUCHING)
MICROVIAVE. RAVS OR POULTRY.
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nsrl':l':‘lngerunl!rinﬁus
mn THOROUGHL Y. S e L

SeiBy 12, 8.02

NetwLict I Unit Prics

Total Prica.
1111 | $589/10| §654

IFMMCIE m S+ INC.




lmllmm.‘
2l Hmmuu

b

i

i

il

i

i

Wm

\¢

N/
| %\EM\I

L

ll’m"'ﬂﬁlllﬁwﬁl i




97 B peemLEY _ " :-‘ H””;

i
I

e —

HIGH VITAMIN D B

SUPPORTS STRONG BONES

iGH VITAMIND Il

PORTS STRONG BONES

HIGH VITAN
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HIGH VITAMIN D | HIGH VITAMIN D

RGANIC ORGANIC
URE-RAISED" PASTURE-RAISED'

UCED FAT FAT-FREE FAT-FF
ILK | MILK MIL

Viamin A« Ur-Pasteurized Vitamin A« UlraPas
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PASTURE-R

1/$5.99
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Vailel, Uigdilie Vyilite g'lds JWice
rganic coconut milk, Organic guar gum,

'

vater, organic white grape juice
ynic lime juice (water, organic lime juice
. lime flavor, Organic coconut flavor.
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[VERIFIED]
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Selling to friends/family

Avon........ Tupperware......real estate....insurance
But not wine



pay by scan

60 — 40 split



Pay by scan advantages:

Dedicated retail space

Vendor decides product selection
Possibility to negotiate retail price
Access to sales reports

Ability to remove unsold product



Value-added



Decorated
Kissing Ball
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CUBED AND PEELED

BUTTERNUT SQUASH
PRAODUCT OF USR

Sall
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Perceived value



Safer

THE ! BRAND

JAPANESE BEETLE

 Latrampa de escarabajos japoneses Safer® Brand
- JUMBO SIZE.

EASY o USE. - y
- PROTECTS YOUR YARD.
~ No SPRAYS, no MESS.

{I.ASTS e éore seate SEASON ]

€ Beetle Floral (Food) Lure  Japanese Beetle Sex Lure KEEP OUT OF REACH
INGREDIENT sw ACTIVE INGREDIENT vwi OF CHILDREN

CAUTION

: i okl (SEE OTHER PANEL
: WO0%  pt sgisp i FOR ADDITIONAL
NET WEIGHT 0.26 0z (7.4 g)/Fioral Lure NET WEIGHT 0.008 oz (0.23 g)/Sex Lure PRECAUTIONARY STATEMENTS)

INSTRUCCIONES EN ESPANOL AL REVERSO
www.saferbrand.com

TOTAL

NET WEIGHT: 0.27 oz (7.63 g)/Bait Pack




Can your product be
purchased online?






Adams Fairacre Farms, Inc.
5h-

- FLASH SALE #- All Grower's Choice Edible Herb Pots, 1 Quart
Proven Winners Flowers and 4 1/2" Grower's Choice Flower Pots now

$2.99 through 7/9/22 in our seasonal Greenhouses. TR #herbs
#flowers #provenwinners #sale #garden
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* FREE!
AND FREE PARKING
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Thank you!
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